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How to Find the Right Clients
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Being a PRODUCT EXPERT is the most 
important part of your business.
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Advisor Growth Pyramid

Chief Executive Officer

Marketer

Sales Representative
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Omnipresent
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They all brand themselves online
as trusted industry experts
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• Record YouTube Videos
• Start Tweeting
• Publish an Article
• Write a Book
• Launch a Podcast
• Use Social Proof

Build Your Online Presence
• Host a Summit
• Write a Blog
• Facebook Live Videos
• TikTok
• TV Interview
• Network on LinkedIn
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Record YouTube Videos 
• Denver’s YouTube Story

• Joined in September 2013

• 87,707 views

• 412 subscribers

• Posted his first “white board” style video                                 
in March 2014



1 - 8 8 8 - 5 4 3 - 3 7 7 6  |  I N F O @ L I F E P R O . C O M







1 - 8 8 8 - 5 4 3 - 3 7 7 6  |  I N F O @ L I F E P R O . C O M



1 - 8 8 8 - 5 4 3 - 3 7 7 6  |  I N F O @ L I F E P R O . C O M



1 - 8 8 8 - 5 4 3 - 3 7 7 6  |  I N F O @ L I F E P R O . C O M

Record YouTube Videos 
• Add website URL in video description

• Add every video EVERYWHERE

• Pop-up link to subscribe on your website
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Twitter vs X
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Start Posting on X
• Ron’s X Story

• Joined in September 2008

• 31,200 followers

• Posts vary between financial strategies

  and personal life updates
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Start Posting on X
• Post regularly

• Engage with comments/questions

• Show your personality!

• Put lead funnels in your bio
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“Do you want to increase your 
financial education while you’re 

stuck at home?”
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Publish an Article
• Repurpose video content for article

• Highlight on your website

• Post on LinkedIn and Facebook
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A S  S E E N  O N
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Write a Book
• Find your passion and write about it

• Highlight on website and social media
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• Record YouTube Videos
• Start Tweeting
• Publish an Article
• Write a Book
• Launch a Podcast
• Use Social Proof

Build Your Online Presence
• Host a Summit
• Write a Blog
• Facebook Live Videos
• TikTok
• TV Interview
• Network on LinkedIn
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Advisor Growth Pyramid

Chief Executive Officer

Marketer

Sales Representative



1 - 8 8 8 - 5 4 3 - 3 7 7 6  |  I N F O @ L I F E P R O . C O M

How to Find the Right Clients
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• One on one education, enrollment and servicing
• Dispersed group education
• Employee benefit plan roll out
• Virtual information assistance on complex or simple financial 

plans & products

ILIA® 
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TO O L S  &  R E S O U RC E S

Collateral to Help You 
Close Your Next Case
Watch a LIVE demonstration of the ILIA selling 
platform and utilize client-friendly educational 
videos and the “Leverage Estate Preservation” 
Report branded to you and your business.

Keep Watching to Learn More! $500 Value
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Keep Watching to Learn More!

S P E C I A L  O F F E R

App Bonus Promotion
Stick around until the end of the webinar to 
discover how you can take advantage of one of 
our BIGGEST sales promotions of the year.
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